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Looking back at 2021, | am extremely proud of our progress—
both as a company and as individuals. More than ever, we
demonstrated our ongoing commitment to use business as a
force for good.

Early in the year, we signed the Canada Plastics Pact,
reaffirming our pledge to make our plastic packaging 100%
recyclable, reusable or compostable by 2025. Rallying the
business community to reduce waste is central to Danone’s
One Planet. One Health vision and our ambition to create and
share sustainable value.

Two thousand twenty-one also saw Danone Canada recertify
as our country’s largest consumer-facing B Corporation®, with
an even higher score than our first certification, three years

ago. In the wake of the pandemic and its economic and social
impacts, Danone Canada’s belief that the health of people and
planet are connected and interdependent is stronger than ever.

Over the year, we continuously spearheaded initiatives to
improve consumer health, the safety and well-being of our
employees, and the communities in which we do business.
When businesses were solicited to ensure the safety and health
of citizens, Danone Canada heeded the call and supported the
local COVID-19 vaccination campaign in the area where our
Boucherville plant is situated.

We leveraged our longstanding relationship as a founding
partner of the Breakfast Club of Canada to take another
important step toward creating a healthier and more

inclusive community, where every child can reach their full
potential. More specifically, in November, as part of the
celebrations of our 25-year-long partnership, we announced a
new commitment to donate $1,200,000 over the next 5 years
to support the opening of new school breakfast programs in
communities where the need is greatest.

Finally, | was proud to join over 450 fellow Canadian business
leaders in signing the BlackNorth Initiative CEO Pledge, a
public commitment by CEQOs that their companies will follow
seven specific actions around addressing anti-Black racism.

Inclusive diversity is a key component of Danone’s 2030 Goals.

2021 also marked the final year of Danone’s most recent
3-year sustainability strategy. Over the past three years, we
accomplished so much in our journey towards sustainability,
significantly advancing our goal of using our business as a force
for good. | am confident that 2022 will prove just as fruitful, if
not more.

Dan Magliocco
President & CEO of Danone Canada
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Antoine Riboud’s groundbreaking speech
from 1972 marked the debut of Danone’s
dual commitment to business success
and social progress.



BRINGING OUR
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We are commi’tted to the hlghest standards

of social and environmental performance,
accountability, and transparency as the largest
consumer-facing B Corporation™ in the country. j

True to our mission, we are bringing health

through food to as many people as possible, with
a growing health-focused product portfolio with
less sugar and more natural ingredients.




7y DANONE

DANONE L
ONE PLANET. ONE HEALTH m

OUR BUSINESS MODEL
Grow as B Corp™, innovating to
offer superior food experiences.

OUR BRAND MODEL
Grow Manifesto brands to protect
and nourish the health of the people
and the health of the planet.

OUR
ONE PLANET. ONE HEALTH
COMMITMENTS

¥

IMPACT PEOPLES

HEALTH

LOCALLY

MANIFESTO
BRANDS

PRESERVE
AND RENEW THE

PLANETS

RESOURCES
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2019-201 Highlights

2021 marks the third and last year of Danone’s 3 years
sustainability strategy, filled with challenges and
accomplishments that allowed us to strengthen our
ambition to use our business as a force for good.

We are enthusiast to start a new chapter of our
sustainability journey, as we will be benefiting from our
learnings and our team’s passion to lead social and
environmental performance to tackle important topics
and achieve milestones.

Planet. Healfh. Communify,

2019-2021
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DANONE CANADA RECERTIFIED AS B CORP™ WITH A SCORE OF
ENHANCED SCORE, REAFFIRMING 1TS STATUS AS 6 2

CANADAS LARGEST CONSUMER-FACING - nor Co
B CORPORATION® e S i

practices, improving soil health and

reducing carbon footprint
g N e Active member of circular economy
Ce rtlfled ww w A/ B (:G%P)-M? Hmu‘\/ initiatives task forces:

N
Envijormen

e Partnership with Nutrinor Cooperative,

Cert

IT’S AMOVEMENT A\ N

2 IT'S A COMMUNITY CO'WWJW EWD‘L‘,&W

Corporatlon e Employees volunteering at non-profit

organizations

((h) Q 7N\
~® .‘2 IT’S A CERTIFICATION e Collaboration with NGOs to support C CANADA / -
u — - health education such as free PP Eﬂl-frgrﬂcs G CPTC
n — % IT’S UNIQUE educational resources or activities v
o IT’'S AVISION j L‘_ j
e (P
T | IT'SAMOVEMENT
d IT'S ACOMMUNITY

e Nearly 50% of our Leadership Team is

Being a Certified B Corporation is no easy task. In order to receive certification a company must comprised of women

achieve 80 points or more out of 200 possible on the B Impact Assessment, a rigorous standard
that measures impact on governance, workers, community, environment and customers.

® Proud partner with The Breakfast Club
of Canada for 25 years, donating over
2.3 million products yearly, in addition
to corporate donations and employee
volunteerism

e Employee Resource Groups to continue
creating a more inclusive and diverse
workforce by supporting our LGBT2Q+
and BIPOC communities and fostering
women’s leadership

| ) e QOur unique governance model of “One
~ " To celebrate our recertification, Danone Canada hosted que gove )
3 Person. One Voice. One Share” enables

a special internal event with special guest Marie-Josée Breakfast )
all employees to have an ownership

Richer, co-Founder of Prana, a fellow B Corp™! CLUB . :
of Canada stake and a voice in the company’s

QQ?ANA

WGARICWio & / future

\_ J

Click heje To see ouy Impact Repesf


https://bcorporation.net/directory/danone-canada
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DANONE CANADA S$hining

@ B Cojp™ Leadejship DmLopmw‘r Days

Melanie Lebel

Senior Vice President
Human Resources

Melanie took part in the Lightning Talks
at the B Corp™ Leadership Development
conference to share stories with respect to
justice, equity, diversity and inclusion.

June 2021

B CORP"
LEADERSHIP
DEVELOPMENT

B[L[D

Learn, Share, Collaborate, & Connect

Certified

Certifiée
Entreprise

|®

Corporation

Jeremy Oxley
Senior Vice President Marketing,
Activations & Ecommerce

Jeremy participated in B Corp™ Leadership
Development conference on “Brands

with purpose”, where he spoke about the
development of our Manifesto brands and
the importance of transparency.

September 2021
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Brandy With
Pujpese

Al Danone Canada

We believe that each time we eat and
drink, we can vote for the world we want.
That is why we aim to build purpose driven
brands - what we call Manifesto brands -

that will act as true activists towards their SLLIO bw Mﬂl&
point of view, not only delivering an exciting

experience to people, but also committing
to create a positive impact on health and

As pioneers in th% ‘t:based community
Silk stepped up to gpppo&:ollina?
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On World Bee Day, in May 2021, Silk and PATTISON
Outdoor Advertising announce the launch of a pilot
project in partnership with a research team from
University of Montreal. As part of an environmental
approach to biodiversity, this pilot project aimed

H, 5 to study solitary bee populations and pollination at
2 02 1 WY newly installed nest boxes at ten select billboard

locations across Montreal.

the planet.

Throughout the summer, Silk’s colourful Out-of- M LA soumons
Home campaign hosted solitary bee nesting boxes, dff - TES PAPILLES
made locally by Atelier Zabie, a company in Ayer’s - = —
Cliff, Quebec. The purpose of the boxes is to allow
pollinators to lay their eggs.
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FOR 20 YEARS

Activia has been deeply anchored in the mission to
help people form good from the inside out - with
expertise and passion for women’s gut health

To bring its purpose to life in 2021, Activia launched its “You've got guts”

campaign, highlighting women who demonstrate courage in real-life situations.

Genevieve Lamoureux, lending her voice to narrate the commercial, is a great
example of being a woman with guts, destigmatizing speech impediment.

Activia supports and empowers women in their daily and not-so-daily tasks.

_.Nf-'f‘e\“tﬁ-..,a :

ACTIV

__YOU’VE.GOT GUTsl

y =
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In 2021, we announced
our partnership with Pflag
Canada: Canada’s only
national organization

that offers peer-to-peer
support striving to help 5
all Canadians with issues |
of sexuval orientation,

gender identity and gender
expression.

International Delight partnered with Priyanka to support Pflag Canada to help Canadians
through the coming-out process.

This partnership is aligned with the brand’s “Live Life to the Flavourest” campaign which
speaks to living boldly and free from the judgement of others.

= INTERNATIDNAL A

f'e)ellght



https://www.thequeenpriyanka.com/home
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Al Danone Canada

We believe that choosing food is also
making a decision for the planet. Danone

is continuously reviewing its practices and
setting up projects to offer products that
benefit the health of consumers and our
planet. Our environmental projects and the
continuous improvement of our practices
allow us to make progress and evolve in this
direction.

7y DANONe
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Danone is working around the globe to develop and promote regenerative models of
agriculture that protect soils, empower farmers and promote animal welfare.

PROMOTING REGERATIVE AGRICULTURE

DANONE CANADA OBJECTIVES

By 2020 EOY: Implement action plan
with key partners.

Danone Canada advocates for regenerative agriculture
practices by building relationships and sharing our views *-*
with various stakeholders in various forums. |

In May 2021, Danone appeared in front of the House \
of Commons Standing Committee on Agriculture and

Agri-Foods.

> g

Legend: @ Ongoing Objective

Achieved Objective

2021 ACHIEVEMENTS : STATUS : COMMENTS

| |

| |
Danone continued to carry out actions with | | Actions consist of collaboration with
key partners such as Equiterre and Nutrinor : : governmental organizations, advising through
to improve knowledge on best practices and | . influential committees, investing in research
promote regenerative agriculture. | | and piloting projects on new farming practices.

| |

| |

- - = = ~
7 ~N
e
/ \ - T T <
~ ~
' /" As a New Acre Project \ P < ~ N
N / sponsor, partnering with ALUS, \ y \
I Silk will help steward 90 acres | / \

\ hature on their land.

X Unachieved Objective

of land in 7 communities
\ across Canada, by supporting | I
farmers and ranchers to build  /

As part of the Danone North
I America Soil Health Program, \
Danone Canada partners with \
[ Nutrinor Cooperative to explore I
| and improve agriculture practices, I
\  piloting projects on 1.0553,8 /
\ hectares of dairy farm land. /

12


https://www.youtube.com/watch?v=4yV2Awu2vuw
https://www.youtube.com/watch?v=4yV2Awu2vuw
https://newacre.org
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Cijculay Econemy

Danone is committed to help build effective, efficient and inclusive systems for collection,
reuse and recycling of our packaging alongside the industry.

ACCELERATING THE TRANSITION TOWARDS A CIRCULAR ECONOMY OF PACKAGING

DANONE CANADA OBJECTIVES

By 2021 EQY: Zero post-industrial plastic
waste going to landfill.

By 2021 EOY: Zero post-industrial waste”
sent to landfill.

By 2021 EOQY: Co-creation of at least one
project that will enable the recycling of
greater quantities of post-consumer plastic
packaging.

2021 ACHIEVEMENTS

As of November 2021, Boucherville plant
achieved objective.

In 2021, 98.1% of post-industrial waste from our
Boucherville plant was diverted from landfill, a
0.81% increase from the previous year.

In 2021, Phase 1 of the Circular Plastics
Taskforce (CPT) was completed, providing a
detailed mapping of the value chain of the
plastics recycling industry in Quebec.

COMMENTS

A new partnership ensures traceability of
post-industrial plastic, which is recycled and
given a second life after being mechanically
transformed.

Fell slightly short of our yearly objective. Action
plan is being deployed to achieve target in a
near future by refining segregation of waste at
plant, for instance.

Read more about CPT’s work 7 -\
on page 17, GAPC

A

*The zero-waste level is considered achieved when the amount of waste sent to landfill reaches a percentage equal or less to 1%.

Legend: @ Ongoing Objective

Achieved Objective

X Unachieved Objective

13
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Cajbon Newfralidy

Danone plays its part in the fight against climate change by implementing carbon positive
solutions and aims to achieve carbon neutrality by 2050.

MOVING TOWARDS CARBON NEUTRALITY

DANONE OBJECTIVES

By 2030 EQY: 50% reduction of CO,
emissions intensity (g of CO, eq/kg of

products sold) on Danone Global total scope
(vs 2015).

By 2030 EQY: 30% reduction of CO,
emissions absolute (tCO,) on Danone Global
scope 1& 2 (vs 2015).

DANONE CANADA OBJECTIVES

By 2020 EOY: 100% of the palm oil we
used is certified RSPO segregated type.

By 2020 EOY: 100% of our paper and
cardboard is recycled or FSC-certified.

By 2030 EOY: RE100 - 100% renewable
energy.

As of 2025: 100% of newly purchased
refrigeration systems for our sales outlets
are free of hydrofluorocarbons (HFCs).

Legend: @ Ongoing Objective

Achieved Objective

2021 ACHIVEMENTS

Danone globally: -27.5% (2021 vs 2015)

Danone globally: -48.3% (2021 vs 2015)

2021 ACHIVEMENTS

Objective achieved since 2020.

Objective achieved at Boucherville plant since
2020.

Objective achieved through the purchase of
renewable energy credits (REC).

In 2021, 98% of the new refrigeration units

purchased for our points of sale are on target,
HF C-free.

X Unachieved Objective

STATUS

o

STATUS

m

m

4 bl

COMMENTS

Danone Canada performance is embedded within
Danone global results on CO, emissions.

Read more about successful projects on page 16.

To know more about Danone’s extra-financial
performance, click here.

COMMENTS

Sustainable palm oil from various RSPO-certified
sources that remains separate from conventional
palm oil throughout the supply chain.

In collaboration with our suppliers, alternatives are
being found to ensure the imminent achievement
of target.

14


https://integrated-annual-report-2020.danone.com/impact-performance/
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(azbow Fesfptinl - Highlighfs 2021

Actions are being deployed across our company, including
operations, logistics, packaging and agricultural activities, to
influence lower carbon emitting practices.

In 2021, 3 major projects highlighting smart logistics
choices in terms of sourcing sites and transport optimization
resulted in significant yearly savings.

Those projects consist of moving production of some
beverages closer to distribution network and collaborating

with manufacturing partners to facilitate distribution in
certain regions of Canada, avoiding significant travel

distance for deliveries and greenhouse gas emissions. That’s the

Removing Q% Removing equivalent of
3.9 million 4900 more than 600

kilometres Q Tonnes CO, roundtrip flights

driven by delivery trucks Q Montreal-Paris for a family of 4

=SN=N=IN

15
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Danone joined the Ellen
MacArthur Foundation,
marking an important step
in our ambition to produce
quality products that
preserve natural resource
cycles, while enabling future
growth for the business.

20182019~ 7070 - -

Danone made a series of
commitments at a global
level, including making
100% of our packaging
recyclable, reusable or
compostable by 2025.

Danone Canada joined
forces with a group of
Canadian companies

to create the Circular
Plastics Taskforce to
address post-consumer
plastic waste in Canada
and implement a circular
economy.

Danone Canada joined
other major Canadian
companies in support of
the new global “Golden
Design Rules” in their
mission to improve
plastics recycling, reducing
landfills and pollution.

S on N
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Towaydy Cijeuday Econsmy of Packaging - Highlighty 2021

s S e M e /

| The Circular Plastics

Taskforce launches
its 15T White Paper.

Danone Canada signs
the Canada Plastics \
Pact, reinforcing its e
commitment to making its !
packaging 100% recycled, T

\ reusable or compostable. /7 . ~ -
\ / e e
N 7/
g ANt = Officially launched in 2020, the
CPT is a collaborative effort of
C CANADA organizations interested in finding
PP IEALESI'HCS concrete solutions to improve the

management of post-consumer
plastics. It brings together five

major food, beverage and packaging
companies in Canada (Cascades,
Danone Canada, Dyne-a-pak,

Keurig Dr Pepper Canada and TC
Transcontinental), the Chemistry
Industry Association of Canada (CIAC)
and Eco Entreprises Québec (EEQ).

To know more about key findings and
recommendations of Phase |, read

CPT’s White Paper.

/é \\\
> GROUPE D'ACTION PLASTIQUES CIRCULAIRES
CIRCULAR PLASTICS TASKFORCE

=



https://www.gapc.ca/wp-content/uploads/2021/09/white-paper-en-final.pdf
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Al Danone Canada

As stated by our One Planet. One Health
vision, we truly believe that the health of
people and the health of the planet are
interconnected. It is a call to action for all
consumers and everyone who has a stake in
food to join the food revolution: a movement
aimed at nurturing the adoption of healthier,
more sustainable eating and drinking habits.

7y DANONe

BUILDING A HEALTHIER PRODUCT OFFERING

By 2021 EQY: Danone Canada is committed to
increasing its category of products with no added

sugar™, no refined sugar

*kk
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Healthies Preducts

Danone constantly improves its products nutritional profile.

DANONE CANADA OBJECTIVES

and no sweeteners

(with Stevia instead of artificial sweeteners)*

By 2021 EQY: Danone Canada commits to
progressively reduce the sugar content in
all Oikos, Activia, DanActive and Danone
products according to consumer demand.

Baseline data: In 2018:
2 products without added sugar
13 products without refined sugar

Baseline data: In 2018, average
quantity of sugar in products
belonging to the following brands:
Oikos: 9.5%

Activia: 8.7%

DanActive: 10.6%
Danone: 9.1%

Silk beverages (2019): 3%
Silk yogourt (2020): 6.7%

*Targeted products: all products for daily consumption -> Oikos, Activia, DanActive, Danone, Silk

2021 ACHIEVEMENTS

In 2021:
27 products without added sugar
42 products without refined sugar

In 2021:

Oikos: 6.8%
Activia: 6.3%
DanActive: 4.7%
Danone: 6.7%

Silk beverages: 2%
Silk yogurt : 6.2%

~ 30% sugar reduction on average

on overall daily brands since 2018.

STATUS

**Added sugar: Added sugars are sugars that are added to foods during processing or preparation.
***Refined sugars refer to those sugars extracted and refined from sugar cane or sugar beets. Refined sugar is commonly sold as granulated sugar
and is a type of added sugars. All products without refined sugar are also without added sugar.

Legend: @ Ongoing Objective Achieved Objective X Unachieved Objective




6 DANONE ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

Healthies Preducts

BUILDING A HEALTHIER PRODUCT OFFERING

DANONE CANADA OBJECTIVES 2021 ACHIEVEMENTS STATUS
For 2021: Danone Canada is committed to Baseline data: In 2018, 2 products In 2021:
increasing the offer of certified organic and are certified organic and non-GMO 8 products are organic and non-GMO
non-GMO products in its plant-based and certified

dairy product lines™.
N.B.: 59 products are non-GMO certified

For 2020: Danone Canada is committed to Baseline data: In 2018, 100% Since 2020:

offer no product containing artificial flavours of products are free of artificial 100% of the products are free of artificial
and colours™. flavours and colours flavors and colours. v
For 2020: Danone Canada is commmitted Baseline data: In 2018, the number In 2021:

to reducing the number of ingredients in its of ingredients contained in products Oikos: 10 ingredients

products™, belonging to the following brands: Activia: 16 ingredients

DanActive: 14 ingredients
Danone: 13 ingredients

Silk beverages: 13 ingredients
Silk yogurt: 13 ingredients

Oikos: 11 ingredients
Activia: 18 ingredients
DanActive: 15 ingredients
Danone: 17 ingredients
Silk beverages (2019):

17 ingredients

Silk yogurt (2020):

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
17 ingredients :
|
|

* Targeted products: all products for daily consumption -> Oikos, Activia, DanActive, Danone, Silk

Legend: @ Ongoing Objective Achieved Objective X ' Unachieved Objective

- 18
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Sustainable Diet

Danone is committed to promoting a diversified and sustainable diet. Through the Danone Institute North
America One Planet. One Health initiative, Danone supports commmunity-based projects on sustainable
food systems that contribute to the nutritional health of populations.

PROMOTING A DIVERSIFIED AND SUSTAINABLE DIET

Legend: @ Ongoing Objective Achieved Objective X ' Unachieved Objective

DANONE CANADA OBJECTIVES 2021 ACHIEVEMENTS

Until 2021 EQY: Promote the work of the
Danone Institute North America in all major
Canadian universities with programs on
sustainable food systems.

Danone Institute North America launched the
2nd edition One Planet. One Health initiative
grant program. Through outreach efforts,
Canadian universities were encouraged to
submit applications for community-based
projects on sustainable food systems. As
compared to previous years, there was a
considerable increase in the number of
Canadian applications, with the numbers
doubling for 2021 (8 applications) vs. 2020
(4 applications). Out of a total of 5 selected
projects that were funded, 2 were Canadian.

COMMENTS

Danone Institute North America is a non-
profit innovation center managed by Danone
North America. Its One Planet. One Health
initiative is a competitive program that
selects and funds transdisciplinary teams to
design, implement and evaluate actionable
community-based projects on sustainable
food systems that contribute to the health of
populations.

For more information, visit Danone Institute
North America

19
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DANONE CANADA OBJECTIVES

Until 2021 EOQY: Danone is committed to
maintaining its collaborations with Canadian
Nutrition Society, Dietitians of Canada,
Canadian Digestive Health Foundation,
Diabetes Canada, and AEProbio.

Legend: @ Ongoing Objective

Achieved Objective
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Health €Educafion

Health education is key to help address public health challenges. Danone collaborates
with several stakeholders, such as scientific organizations, to educate on nutrition and
positively impact dietary habits.

PROMOTING HEALTH EDUCATION

2021 ACHIEVEMENTS

Collaborations were maintained with all
organizations, with the exception of AEProbio.
However, Danone started a new partnership
with Osteoporosis Canada. Specific
educational activations were launched with
all partners. For instance, Danone sponsored
the Canadian Nutrition Society Annual
conference, as well as Dietitians of Canada’
National Conference and Nutrition Month.
Educational resources were developed

by Canadian Digestive Health Foundation
(blogs, infographics and videos on probiotics,
fermented foods, prebiotics) and Diabetes
Canada (7-day meal plans). With Osteoporosis
Canada, recipes were developed and shared
through virtual cooking demos.

X Unachieved Objective

COMMENTS

Danone enabled various activities in
collaboration with long-time partners
throughout the year. Adapting to the
challenged circumstances of the pandemic,
Danone sponsored and participated in
educational activities such as webinars and
virtual events to promote healthy nutrition.
Danone continuously enhances partnerships
with key health organizations and maintains
strong relationships to raise awareness for the
benefit of people’s health.

20
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No added sugar

No added | Sanssucreajouté 4.4 sugar.
Sans sucre sucre ajouté

ACTIVIA SMOOTHIE

Probiotic smoothie with no added sugar.
Wholesome blend of Activia® - smoothly mixed with a
concoction of chia and/or flax seeds, fruits and vegetable,
combining an explosion of flavor with 1 billion active
probiotics™ and no added sugar.

BENEFITS

e No sugar added
« 1 billion active probiotics*
 No artificial colours or flavours

*With more than 109 CFU Bifidobacterium lactis per serving, a
probiotic that contributes to healthy gut flora.

UNSWEETENED ORIGINAL OAT

o ———

Creamy-tasting oat with Og of sugar (shelf stable). . Al M
Our Og of sugar per serving oat beverage delivers on taste and creamy ERMSERNING W
texture with Canadian-grown Gluten Free oats! oo s

BENEFITS

Shelf-stable packaging allows pantry storage

e 50 calories per serving

e Gluten free oats

« Just as much calcium as dairy milk

e Source of vitamin D

« Absolutely no cholesterol

» Free of dairy, soy, lactose, casein

 Verified by the Non-GMO Project’s product verification
program

 No artificial colours or flavours

0

Dairy Free

Gluten Free

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

Healthicy Offeiings - Highlights 2011
DANONE GO DRINKABLE YOGURT

Each flavour of our all-drinkable yogurt Danone GO is a source of vitamin A, vitamin
D, and calcium, and its creamy texture starts with 100% Canadian cow’s milk. Each
serving contains 30% less sugar than the leading 200mL drinkable yogurt.

BENEFITS

drinkable yogurt
e 100% Canadian cow’s milk
e Source of calcium
e Source of vitamin A
e Source of vitamin D
« No artificial colours or flavours

SILK BARISTA OAT

Silk Barista Oat adds cafe quality froth and foam
to your favorite home-brew coffee.

BENEFITS

 Free of dairy, lactose, gluten, casein, egg,
peanut and MSG

e Non-GMO project verified

« No artificial colour and flavour

» Vegan, Kosher, Carrageenan free

.

Ly - o

ol w ritt ) SIS

30% less sugar than the leading 200mL

o

-----

0

Dairy Free

Gluten Free
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Premefe Health Edueation - 2021 HW&

Danone continuously enhances partnerships with key health organizations and
maintains strong relationships to raise awareness for the benefit of people’s health.

w

“ﬁ!‘@

ACTIVIA

active probiotics - probiotiques actifs

s _:;_:;H %‘ —

Canadian Digestive Health Foundation

WHATS THE DIFFERENCE?

PROBIOTICS ([

\WHAT'S THE D\FFERENCE.

-
\ J

Collaboration, through Activia, with Canadian Digestive
Health Foundation

J' Development of educational resources, including blogs, infographics,
and videos, to educate on the differences between probiotics,
fermented foods, prebiotics and dietary fibre.

©

COHF.ca

Probiotics vs Prebiotics

Good
Bacteria

What are Probiotics?

Dietary Fibre vs Prebiotics

What is Dietary Fibre?

T jood 1 of ot gut barrier, eontributing 1o & functoning Prebiotic

hary are food for our § ) Reducing antiséotic-associated disrhes immune system, and 20 much morne
: | K L.I.'_ ::I bdanaging 182 sympoms By getting enough prebiotics in our diel, we can

; ! e ke bBlmat & changes in bowel habits improve the number and varioty of bacleria in ou
ne 1 C LA I RLIE i Py ]
hewt chain falty ocids gui which supparts betler overall gut health,
1 Imipctan ﬂ.!--.u 55 dhigest fikre & other nudrients

There are Two Types of Fibre:

Insoluble Fibre Soluble Fibre improve the number ar
A put = which supports £

By getting enough prel

Problotics coma in
warlgus foeme, They can
be found in cerlain Ay yar g ang ) w ;

foods, auch aa probiotic bt L ‘e I For e ants; v indcacarganisms. which, wharn
yogurt and kefir, of in alhar, fave. Sl gimama s, provide oertaln
ill o perider foem. i Fict P I

u
— } Pt &
iy | —_— — 5 Ui,
b E & [ Joon, with epecific by
f F e CRriA
¢ E
33 A 1

digast fibre & other nutremts p Reduced sk of devoloping colon canoes

el sl bt et R s }
Togeikor, you can select an appropriote problotis . T ol i u i i i
that ks the oot oultakle for you s
Graing SR, WSS Dy, I rach . What Forms Do They Come Ing

How Much Should You Be Getting In Your Diet?
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Equity In Nutrition Membership

Educational Articles

Flexitarian diet: what you need to know

Dawnload articie gs paf

it no secrat plant-besed diets® have Increased in papularity over the last faw years. In fact, In 2021 more than 50 par cent of Cansdiars rezored & willingness to reduce their meat

consumption’. Evidently, there is a demand for more flexibility and versatllity in dhets and as such, the flexitarian diet has grown in posularity with nearly 16 per cent of Canadians having

acopted it a5 their prafarrad dietary approach’.

Whether yiou an: already embracing the fexitaran diet, o interested in laarning mare, this anticie exoras some of the key defails and Langfits of this fexite plant-based diet,

What is a flexitarian diet?

The flesitarian diet is 8 semi-vegetarian diel, The term flexitarizn combines the words flexible and vagatarian, Tha flaxitaran diet comesponds toan
plant-hased foods and less on meat. Itis a cetary approach that Is inclusive, diverse and balanced, ard Is roated In eating nutrfious plart-based fo
anel lower quantities of meat®5, It provides a realistic, flexible way to eat wer Slant-based fosds, while promoting verfaty and inclusiveness of fead

armnivoraus diel that focuses mare on
s, varying amourts ot fish and damy,
5, and belng adaptable to p2opke's

distary needs, preferences and cultures,
ation for a haatny end balanced litestyial. It Is an attractive choice because of fts foous on

The flexitarian cllet is an example of a sustainatle healthy diet and srovides an access ble found
L and the benefite to one's health and the planet.

wariety rather than restriction, but afso because of cost savings associated with eeting less meat!

Health and environmental benefits of a flexitarian diet

: e ’ 2
e foad diversity and balanze offered through tha flexitarian diet help us get the nutrients we need to support eprimal health 2nd g4t nexlth, whis also reducng risk for chraniz diseases.
In Fiexitarlan dists, and through the divarsity of foods consumad, we are axpnsed to nutriert-densa foods high in cietany fibre, high-guality protain, v'rta_mlns. mineals, ?ar-u haalthy ra.ts like:
y aids, all of which can contrikute 18 higher diet questy. In additicn, flexilarian dicts are sssociatad with & lower sk of cardiovasculer dissase, type 2 diabeles, cerlair typ2s

omega-3 fatt ; e
of cancer and obesity®, and rasearch has shawn that adopting a flexitarian diat is assaciated with & 19% redustion in premaiure :
Elesitarion diets may minimize e envimnmerdal impact

hesith af the planet™.
peenhouse gas

sliets s not anly benefizial to our haalth, but alsa the :
LAY Fraritanan diets are also estrated o reduce giche 3

Glabally, studies have shown that 3 shift to plant-hased
of fnod systems across the globe relieving pressures an

. 2021 CNS VIRTUAL ANNUAL CONFERENCE

NUTRITION & GUT
MICROBI TA

i
FRIDAY, MAY 7, 2021
1:00- 2:15PM (ET)

A : '.._n g

Andre Marette, PhD
| 2

CHS WEBINAR

Improved

Efficiency, Safety,

Nutrition and Cost:

The Case for a SPEAKERS,

alaria

!’Inn’r:Bused Menu Abby Galyer s, Rece
in Child Care: A MODERATOR,
Case Study o2 Hainos, Phd, Mise, pp

------ g

Date: Friday, February 19, 2021

Time: 12:00 - 13:00 (ET) THANKS TO FUNDING

Register Now! https://ens-scn.ca/events-activities

FROM
! Heldercim
6 m]--;.:.l..li..n
e
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Educafion - 2021 Highlighfs

Canadian Nutrition Society
® Société canadienne de nutrition

Collaboration with Canadian Nutrition Society

J* Sponsorship of the Annual Conference, including
conference session on nutrition and gut health.

J* Sponsorship of webinar on plant-based eating.

J Educational campaign on flexitarian diet, including
educational article.

VIRTUAL
2SN {%, :'\,_"-?‘:@ =

H;.* I} 1I|‘:' l| l
VAV D
A OV A

ANNUAL CONFERENCE
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/-day low-carbohydrate
healthy meal plan

%
LY
¢
A\
o

Day 1
Breakfast: 1 serving of spy protein smoothie (28 g corbohydrates, T g filre)

Lunch: 1 senving of yegetable frittata. 1 sfice whole-grain bread, 1 cup (250 mL)
urdwesiensd plant-hased beverage (example: Soy or 0§ supar oat beverage) (15 1
cavbohydrates, 2 g fibrel

Dinner: | serving of Indenesian tofu stew with spring vegetables. ¥ cup {125 mli cooked
brewi fe f.?i'g carbokpdrares, _3‘3 febred

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

Premefe Health Edueation - 2021 HW&

Collaboration, through Silk, Oikos and
Activia, with Diabetes Canada

J* Sponsorship of 7-day healthy meal plans

DIABETES
CANADA

/-day dairy-free
healthy meal plan

L

Day 1

Breakfast: Avocado-topped ege toast with X sices whale-grain or rye toast, 2 eggs poached
of codked 1 your likng, W small ivocada, mashed, salt and pepper 1o tashe and top woact with
avocado and egg and 1 serdng of say or nut beverage (467 colories. 38 g corbohydrmtes, 8¢
filre)

Luneh: 2 cupsi2 servings (500 mL) guines black bean and mango salad (320 colanes, 46 g
cevbahydrotes, 8 g fitive)

Dinner; 2 cupw/2 tervngs (500mL) Indonesian tofu stew with spring vegetables, 1 cup
(250 mL} cooked Guinoa; Spinach ar kale salad, 1 thsp {15 mL) '.|,|;I|I salad
dressing (462 cofories, 55 g corbofydrates, 11 ¢ filre}

GREEK YOGURT-YOGOURT GREC

/-day vegan
healthy meal plan

Day 1

Breakfast: Feanut butter and banana toast, 2 slices whole-grain bread topped with: 1 thsp
(15 mL) peanul butter, 1 small banana, shced and 1 cup (250 mL) plani-based beverage (e.2
unssveetened pat milk) (358 colories, 48 ¢ corbohydrates, 8 g fibre)

Lunch: Pita pochets with roasted vegetables and hummus, 3 thsp (45 mL) hammus, roasted
pepper, mushroons, rucching, red anion®, 1 mediom-sized (6% Inch/16 cm) whole-wheat plta
cut in half - spread 1% thsp (22 mL) hummus en each half, fill each half with roasted
wvegetables, 1 mediom-sized frait *to roast viegetables - place sliced vegetables in a bowl,
drizzie with odl, and season with oregang, garlic powder and salt to taste. Place on a baking
pan and bake i 200°F {20050 aven until salt and tender (abiowt 40 minutes) (400 colories, :TE.};
covbofpdrates. 17 g el

Dinner; 1 serving chickpea and cauliflower curry and 1 cup (250 mL} cooked guinoa,
propared accordin 1810 ||.||:li..:|E|_' mstructians (478 colorles, 65 B gn.r.!h'_l.'r}-:'.lr.'r._’m_ 16 ?;..rl.l.'.l ¥l

OlKOS

ACTIVIA

active probictics - probiotiques actifs

/-day Mediterranean
healthy meal plan

Day 1

Breakfase: 4 cup (180 mL) plain 0% Greek yopurt topped with ¥ cup (125 miL) bermes and 4
cup (60 mL) walnuts or almends, 2 slices wholbe-grain or rye toast, 2 t5p (10mL) soft
Margaring {55 calories, 4'-&3 corbohpdranes, rﬂ'gﬁb.' & 36 g mef carky)

Lunch: Baked lemon herb salmon: 2 ¥ oz, (75 gl salman, baked with 1 cup (250 miL) dark leafy
vegitabies or other vegetables of your choice (cooked to your liking) seasan with sal, black
pepper, lemon and garlic to taste and ¥ cup (125 mL) cooked brown rige, (345 caforres, 41 ¢
cavbahydrotes, b g fire, 35 g net carly)

Dinner: 1 serving of Mediterranean salad taces: ¥ cup (125 mL) canned and drained
chickpeas heated In 1 thsp (15 mL) olive oil, serve on whole-wheat tortlla wrapg (B inchi20 om)
witth ¥ cup (125 L) raw vegetables (arugula, tomatoes, cucumbers) or other vegetables of
your chaloe, Garmnish with sesame seeds and salsa, (520 calories, 55 ¢ corbakydrates, 10 g filire,
45 g net carl)

/-day gestational diabetes
healthy meal plan

Day 1

Breakfast: | serving {1 cup/250 mi) butternut squash probiotic yogurt bowl and 1
mediim-sized apple (362 colorfes, 60 g carbohydrates, 7 fibre. 53 g et carb]

Lunch: 3 oz, (90 g} grifled chicken breast with mixed green- leaf salad (lettuce, cucumber, and
tomaol* with 1 thsp (15 mL) light salad dressing and W cup (B0 mL) croutons and 1 cup (250

mL) plain, bow-fat probeotic yogurt, with 1 medium-sized fruit {such as apple or pear) and dash
of cinnamaon (574 colorses. 56 ¢ corbolydrales, 3 g fibre, 47 g net corb)

Dinner: 2 o (30 gh baked salmon with drizzle of mon juice and herbs, 1 cup (250 mi) brown
rice, conked {measured after cooking), steamed green beans® and 1 1sp {5 mL)soft
T g e 465 colaties, '_'.-1-3 carbofalrates, 6 # _,I'.J;lrr_ d-}lg mef cirky)
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Premefe Health Edueation - 2021 HW&

Collaboration with Dietitians of Canada
Collaboration, through Oikos and Silk,

J Sponsorship of Nutrition Month with Osteoporosis Canada

J* Sponsorship of the annual National Conference

J Recipe development and virtual cooking demo focused on
the nutrients calcium and protein for bone health

B ; ==, 00K TR 1§
e R LT R i

Dietitians of Canada
Les diététistes du Canada

CANADA

OSTEOPOROS IS Sllk O1KOS

GGGGGGGGGGGGGGGGGGGGGGG

SSTEOPORUSTY

COOKING DEMO

VIRTUAL COOKING CLASS

FRESENTID IY)
EMILY ROCHARTH

g = 0% F
e i
& bl Dovelapeamd & RS0 b 1
o -] i . o~ :'_ W I
- b T A g _— .
whsnpan o B QKOS thall Mgl Flram s e
e By P
rrrrr
T e et ey el b e = shuempis

s e % 3
E_s- v

i_&_., = _-i-
JTUS‘CAN WHITE BEAN LASAGNA

= COCE TIME 4 - T
REFTIME 25 M b, Iﬁ‘i THRAE: 1 Hil 45 &3 somasa

EOPOROSTS

COOKING DEMO

VIRTUAL COOKING CLASS

FRESENTED EYi

ERELE RCHARDS, Frolemicna’ Hora Eoonomin n

COOK ALONG HOSE
TRACTE NAPOHLL Dhmmcien, Fuored Develecomed & SARRTDM
wxda

IRt WE
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Danone canada is committed to nourishing lives and fighting food insecurity.

IMPROVING FOOD ACCESS
Al Danone Canada

We believe in the importance of mutual aid’ DANONE CANADA OBJECTIVES 2021 ACHIEVEMENTS STATUS COMMENTS

community and team spirit for the realization
Until 2021 EOQY: Danone is committed to
v

] >, $100,989 was donated to BCC.
of great ideas. This is why, over the years, donating at least $45,000 each year to

Employee-led initiatives contributed to

. increase the total amount of donation.
Danone has made commitments to develop Breakfast Club of Canada (BCC).

and carry out projects that contribute to the

growth of community well-being and health. Until 2021 EOY: Danone is committed
to donating 2.3 million product units to
Breakfast Club of Canada every year.

Objective achieved.

Until 2021 EQY: Danone is committed
to having at least 75 of its employees
volunteer their time with Breakfast Club
of Canada.

Our teams are looking forward to volunteer next
year.

Employees were not able to volunteer in
schools for BCC.

€20
€20

Read more about Danone multiyear
engagement on page 36.

4 breakfast programs were opened in
indigenous communities’ schools.

Until 2021: Danone is committed to opening
at least 1 breakfast program per year in
partnership with Breakfast Club of Canada.

m

Legend: @ Ongoing objective Achieved objective {?} ﬁ Unachieved due to COVID-19 context

26
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DANONE CANADA OBJECTIVES

Until 2021 EQY: Danone is committed to
offering at least 1,250 hours of volunteer
work to communities.

Until 2021 EQY: Danone is committed to
ensuring that at least 80% of its employees
offered time to communities.

Until 2021 EOY: Leverage DNA Impact
donation platform to match employee
donations.

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

Corvmunifiy EanmT

2021 ACHIEVEMENTS STATUS
276 volunteer hours were donated to the
communities.
o) o)
@0 W

communities.

$42,499 was donated through the DNA
Impact platform to support Canadian

organizations.

Legend: @ Ongoing objective Achieved objective

|
|
|
|
|
|
|
|
|
18% of our employees offered time to ,
|
|
|
|
|
|
|
|
|
|

N () Unachieved due to COVID-19 context

Volunteering initiatives from our teams play a crucial role in our community engagement.

IMPACTING COMMUNITIES

COMMENTS

Due to COVID-19, in-person volunteering
opportunities were limited.

Danone matches employee donations made
through DNA Impact, up to $150/year.

27
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DANONE CANADA OBJECTIVES

Until 2021 EOQY: Danone is committed to
sending a minimum of one girls’ and one
boys’ team to the finals of the Danone
Nations Cup.

Until 2021 EOQY: Danone is committed to
having more than 2,000 children involved in
camps in Ontario and Quebec each year.

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

Healfhay Habifs

2021 ACHIEVEMENTS : STATUS

|

Danone Nations Cup was unfortunately : olo

cancelled. i
| !
|
|
|
|

No camps were held. L oo
SRTARY
|
|

Legend: @ Ongoing objective Achieved objective 0 () Unachieved due to COVID-19 context

Danone Nations Cups is the world’s biggest football tournament for children,
gathering 2 million girls and boys aged 10 to 12.

PROMOTING HEALTHY HABITS

COMMENTS

Due to COVID-19, there was no in-person
tournament.

Other opportunities were identified to support
our communities in time of crisis.

28
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In the fight against COVID-19, Danone
Canada answered the Quebec government’s
call by partnering with Pratt & Whitney
Canada (P&WC) to support a COVID-19
vaccination hub, located at their Longueuil
location.

Danone employees joined forces with local food banks to
help provide food to families in need during the holidays.

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE
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BIPOC celebrated with a goal to educate
and highlight the history and contributions of Black partners,
inside and outside of Danone.

ON

The group held a Group session and
‘ discussions, providing a platform for open dialogue and
BLACK, INDIGENOUS develop actions to support the community.
& PEOPLE OF COLOUR The group proudly supported Danone Canada’s signature of the
‘ LEADERSHIP GROUP- )

BLACK WISTORY MONTH
MOIS DE L'WISTOIRE DES NOIRS

FIONA O'BRIEN CHRISTIMNA ESSUE

ONEOF100 Diversity of Thought Summit

Diversity in Brand Design
with Danone & Pigeon

FE AMARANTE

ELYSE BOULET

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

On September 30th, the very first
(Orange

Shirt Day), Danone Canada’s employees
came together to reflect and learn about the
legacy of residential schools in Canada and
recognize this important part of our history,
with two inspiring guests:

, who shared their personal
experiences and profound wisdom with
kindness and honesty.

Fiona O’Brien, Director of Marketing for Danone’s
Coffee Division, took part in

. Not
only did she discuss , an initiative we
launched alongside Pigeon Brands that supports
inclusive diversity through education, development
and community support, but she also shared
valuable insights on how to


https://bearpawtipi.ca

7y DANONE

L.I.F.T. Leadership Award

Danone Canada celebrated International Women’s Day, by announcing the
second edition of the annual Danone L.I.F.T. Leadership Award. The award
recognizes a female student from the Schulich School of Business - York
University who embodies our leadership behaviors of agility, human-centricity,
accountability & decisiveness, inclusivity & collaboration, and being courageous
with empathy.

The recipient was awarded a $3,000 scholarship and given the opportunity to
engage in mentorship with a member of Danone’s leadership team.

DANONE L.LFT.
LEADERSHIP AWARD

&) Schulich

School of g Ltiness

S —

Empowering women in leadership Additionally, LIFT activated a series
is a priority for Danone: We are of events to drive the conversation.
dedicated to diversity and inclusion, » Celebrating women colleagues within Danone by

which is reflected by the strong launching its first annual LIFT Awards.
» Educating workforce to understand and

presence of women among our overcome gender biases in the workplace, inviting

management. keynote speaker Professor Maydianne Andrade.
« Internal networking events for employees to
discuss themes such as career planning, breaking
down stereotypes and courage in risk taking.

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

Employee Resouice Groupy in Adfion! - 201 Highlighls

PRIDE

Pride Canada celebrated Pride Month under the Individuality: Celebrating
LGBTO+ Authenticity at Danone theme to empower employees to engage
authentically through a series of event.
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Breakfast

CLUB

of Canada
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2011 Masks 25 Veass of Paslneiship

Breakfast DANONe
" g&gg ONE PLANET . ONE HEALTH

™

Danone Canada annsunced a new $1.2 million wmﬂ"v-w
commifmen| To Breakfast Club of Canada [o3 new schesl
breakfas] plogiams

Marking the 25th year of its partnership with Breakfast Club of Canada, Danone announced
an additional commitment to donate $1.2 million to support the opening of new school
breakfast programs in communities where the need is greatest.

This 5-year commitment will initially help Breakfast Club of Canada reach an additional
1,000 children every day, in 4 schools located in Indigenous communities, in Nunavut,
Northern Manitoba and Alberta, with additional schools to follow in 2022 and subsequent
years.

Danone Canada is proud to continue supporting Breakfast Club of Canada in its mission and
we look forward to building upon our longstanding relationship as we strive for a healthier
world in which all children can reach their full potential.
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To highlight this important milestone, Silk The brand donated an
launched its to help feed children across Canada.

S S R e e e e ey Danone employees held the in October, an event
o raise funds for Breakfast Club of Canadal

aimed at raising awareness about food insecurity and collecting $25,000.

' ;&t a': ‘:""‘__; The generosity and support of employees, their friends and families, as well
f A as our partners, allowing us to surpass our goal and raise over This
amount will help the Club distribute across

Canada and nurture the development of their full potential.
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Thank you to suy feam caplaing. and velunteess!

FEED A CHILD CHALLENGE
$30,000 jaised with an sbjective of $25,000
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2011 Majks 25 Veass of Paflnesship

Danone employees who
volunteer their time to

Breakfast Club of Canada 2019: 24 M
2019: 64 volunteers
2020: 60 volunteers

2021: COVID-19 paused
in-person volunteering activities.

22, we ha pe to reopen volunteering for our employees |
sts .schools in Quebec and Ontarlo' :

2021 Commitment Update

2020: 2.3 M
2021: 2.3 M

Breakfast

s CLUB

of Canada

Annual individual
product unit donation

ONE PLANET. ONE HEALTH 2019-2021 STRATEGY | 2021 UPDATE

Founding Partner

Danone has been working alongside the Breakfast Club for 25 years to
help children develop their potential by giving them access to a nutritious
breakfast in an environment that allows them to build their self-esteem
and blossom.

To learn more: Breakfast Club of Canada

Annual financial donation Annual breakfast program
2019: S68,097 opening in schools

2020: $263,457 2019: 1 program

2021: $100,986 2020: O program

2021: 4 programs
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Certified @ e ]
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Certifiée
Entreprise

Corporation CANADIAN GROCER  AWARDS MONTREAL
. CANADA’S LARGEST RECOGNIZED AS ONE OF RECOGNIZED IN THE MISSION PARTNER
CONSUMER-FACING B CORP™, CANADA’S TOP 100 EMPLOYERS SUSTAINABILITY AND (250,000 - 999,999 KG)
RECERTIFIED IN 2021 WITH FOR 3%° YEAR IN A ROW DE&I CATEGORIES

ENHANCED SCORE

BrandSpark

o ¢

A
PARITY z
CERTIFIED &

By Canadian Shoppers
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